Chapter 10 Elections and Campaigns
· There tend to be a greater number of candidates competing in the primaries now then before for a few reasons. The major ones are the declining influence of the party and the numerous PACs and SIGs.
· Televised ads are most effective when they feed on our emotions, generally fear but occasionally patriotism. Media exposure is very important because it means that you at least have name-recognition. As Oscar Wilde said “The only thing worse than being talked about is not being talked about,”
· Polling is very important for a candidate, both to see how closely your opinions mirror the electorate, and to see how you could modify your beliefs to appeal more to the electorate. 
· However, only major political candidates use extensive polling, and more often then not, that is done to see how they could best influence the electorate. 

· Due to the immense need for advertising, rallying, and media coverage, campaigning is more of a fundraising exercise then a political exercise. (It is important to note that more money will give the candidate a better chance of winning. A review published in the book Freakonomics found that more money tends to mean the moderately popular candidate will win by a larger margin. If however the candidate is unpopular, no amount of money will let him win.)
· Presidential races are far more competitive then House elections. Presidential candidates rarely win by more then 55%, which can make even a moderately successful third party quite dangerous. If your margin of victory is only 2%, do you really want that third party being able to claim 2% of the vote? Presidential elections are also more competitive due to the greater turnout. The candidates must fight for the independants and not simply court the motivated voter like congressional or house candidates.

· Presidential incumbents have a double edged sword. On one side they have the benefit of name recognition and other luxuries with the job, but they also get blamed for more when people don’t like what is happening. Look at Obama, as a person he is still pretty popular, but as a politician he is less popular.

· Voters tend to prefer presidential candidates with some degree of military experience. Barring that, having served as a VP works.
· One reason it takes a while to run for president is that you have to get enough money, and you are limited by various finance restrictions, such as the one that states individuals cannot donate over $2000 ($5000 for PAC’s) or that to be elegible for federal matching funds in a primary campaign you must have raised at least $5000 in donations of less then $250 in twenty separate states.
· Non-incumbents in House elections have a hard time. They loose 90% of the time. In large part due to a lack of name recognition. Additionaly, house incumbents tend to make more use of running a personal, rather then party based campaign. Due to the decline of the party structure, it is easier for house candidates to tailor their platform to their constituency.
· In 1911 the size of the house was fixed at 435 members (brief exception was made when Alaska and Hawaii became states).
· Two types of Congressmen tend to be elected. One is the ‘delegate’ who does what the district wants him to and tends to have a local focus while ‘trustees’ get elected based on using their best judgement in issues. ‘Delegates’ tend to prefer positions where they can influence local policy (such as appropriations) while ‘trustees’ tend to prefer appointments where they can handle larger issues (such as foreign policy).
· Caucus’s can vary depending how they are conducted. Regardless of how they are conducted, they can create issues for candidates later on. They often have to be more ideological to attract the activists and that can hurt them when it comes time to attract the independents. See the box on page 235 for a more detailed rundown of the different types of elections and more into on primaries and caucus.
· Valence issues tend to be more important then position issues because of the emphasis on the media. All candidates want to portray themselves that they are liked, admired, and ordinary people.
· Short television ads are refered to as ‘spots’ while campaign activity that appears on a broadcast is called a ‘visual’.

· Spots tend to be more effective in primary elections as they get the candidates name out there.

· Due to the credibility visuals get, candidates try to time their ‘local involvement’ to when film crews are around.

· Due to the nature of the news, visuals tend not to contain as much information as spots, mainly because they only show large crowds cheering the candidate. The report itself, not the pictures, is more informative the spots.

· In debates, well-known or incumbent candidates tend to avoid debating their opponents as it gives them a sense of ‘legitimacy’. They tend not to influence elections much, given their recent trend toward a platform to spout pithy one-liners.

· Debates and visuals can cause issues if a candidate misspeaks or blunders. Examples abound. Reagan saying trees cause pollution; Ford saying Poland was not part of the Soviet Bloc, him falling down stairs; Carter saying he lusted in his heart, claiming he was attacked by a ‘killer rabbit’, most of Bush’s speeches where he lost his train of thought mid-sentence and cluelessly looked at the camera, and so on.
· Because candidates want to avoid verbal mess-ups, and the need to attract non-ideological voters, they tend to rely on stocks speeches.

· The internet has given politicians the ability to appeal to ideological groups quite easily while direct mailing lists have given the ability to give personal messages to specific groups.
· See page 239 for a detailed look at the campaign finance rules.

· Presidential candidates can get money from public and private sources while congressional candidates have to rely solely on private sources.

· After Watergate had revealed that corporations and unions had been illegally donating money to candidates, a law was passed stating individuals could not give more then $1000 but PAC’s could give $5000 to a candidate or $15000 to a political party. Federal tax money also became available to pay the campaign cost for major party prez candidates.
· Minor party candidates can only get fed funds if they won over 5% in the last election.

· This ‘reform’ had a two-fold effect. First, it made it harder for minor candidates or challengers to run as the other candidate had the advantage of name recognition to garner widespread support, and secondly, this meant that most of a campaign fund had to come out of the candidates own savings due to the limit on individual donations.

· In 2002 the limit on individual donations was raised to $2000 with the Bipartisan Campaign Finance Reform Act. Independent spending by other groups cannot directly refer to a federal candidate 60 days before an election or 30 days before a primary election.
· Not very surprising, but when the economy is doing well, the party in power generally gets re-elected. When the economy is doing poorly, the party in power usually gets kicked out.
· Incumbents generally have to spend less in an election because they already have name recognition and have franking privilages so they can send mail to constituents for free.

· Although people tend to identify with the democrats more, their party affiliation is weaker then for republicans and they have a higher number of ‘defectors’ in a general election. Additionaly, most independents tend to end up voting republican. Lastly, a higher percentage of republicans vote then democrat. (This, I suspect, is why most ‘get out the vote’ campaigns seem to favor the democrats, if only accidentally.)
· While the average voter may not be especially well versed in policy, they are perfectly able to tell how the country is going and if it is going poorly, they tend to blame it on the party in power.

· Prospective voters, those who vote based on issues, tend to be more politicaly active.
· Retrospective voters, those who vote based on a candidates past actions, resemble the average voter. If you don’t like how the country is doing, vote those in power out. If you like how it is going, keep them in power. Congressional candidates tend to suffer from retrospective voting. It doesn’t really matter what their ideas are, voters look at how the country has done.

· In most midterm elections, congressional candidates of the party in power tend to loose seats. This tends to derive from a sense of dissatisfaction with the job they are doing as the election promises have worn out.

· Campaigns are important because they put the candidate out in the public eye and people can see how he responds to pressure and follows up on campaign promises. 
· Selecting a presidential candidate has changed since the past. In the past parties would select candidates based on their ‘win’ factor. Now, with primaries attracting activists, candidates tend to get nominated based on their ability to gain the support of the activists

· Campaigns have to decide which groups they want to appeal to, and further have to decide whether they want the loyal groups are the large groups. For example, African-Americas almost always tend to vote democrat, but don’t make up a very large part of their constituency. 
· Due to the above issue of loyal v. large groups, candidates must put together a new coalition each election and have to balance the need to retaining loyal votes and gaining new ones.

· Elections do produce changes in policy, but more often then not, those changes tend to be fairly mild. Only occasionally do we get sweeping changes.

